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Abstract

Concerns about personal information leakage have been growing alongside the ease with
which personal data is shared on social media platforms. Instagram's "Close Friend" feature
offers users greater control over their privacy. Interestingly, many users continue to utilize
this feature on their second accounts despite these accounts being populated with close
friends and trusted individuals. This study aims to explore how individuals manage their
personal information privacy through the use of the Close Friend feature on their second
account, Instagram, using the Communication Privacy Management (CPM) theory. The
research adopted a quantitative approach with a sample of 100 respondents selected
through purposive sampling. Data was collected using questionnaires and analyzed using
Smart PLS 4.0. The results indicate that communication privacy management has a strong
relationship with using the Close Friend feature on second accounts, with an R-square value
of 70.5%, suggesting a significant influence. These findings reveal that even when users'
second accounts consist of trusted individuals, they still limit the information shared with a
smaller group to protect their privacy. This study provides insights into how social media
users manage privacy by selectively sharing personal information through platform features.

Keywords: Communication, Privacy Management, Close Friend, Second Account
Instagram.

INTRODUCTION

Rapidly developing technology has led to an increase in the use of social media.
Social media users can share various media types, such as photos, videos, audio, and
text-based posts. With the multiple features that social media has, users can express
themselves freely, increase their self-confidence, and have a platform for expression. Users
can show special skills that have not been shown to others before. A person usually known
as a quiet person has unexpected skills before. It can make many people more sure and
become themselves and can have a medium for broad expression.

According to the Hootsuite We Are Social report in February 2022, Instagram is the
second most popular social media platform after WhatsApp (Riyanto 2022). In October 2022,
data from Napoleon Cat showed that approximately 97.3 million people in Indonesia use
Instagram. The total number of users was 97.01 million in 2018, an increase of 7% from the
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previous year, which had 91.01 million. However, there was a 3.89% decline in the number
of Instagram users in Indonesia last month compared to the previous month, which had
101.3 million accounts. Instagram allows users to take photos, apply filters, and share the
results with friends and family. However, the increasing complexity of Instagram users'
activities has raised concerns about individual privacy (Devega 2017). This is because social
media has become a platform for users to share information. If not managed well, excessive
sharing or oversharing can pose risks and dangers for individuals. The growing complexity of
Instagram users' activities has highlighted privacy-related issues. Sharing personal
information online has its characteristics, making it easy for data to be copied, searched, and
widely shared. Therefore, sharing personal information on social media platforms can bring
risks such as privacy breaches, which may lead to actions like cyberbullying, stalking, and
the growing problem of personal data theft. As social media continues to evolve, information
security and privacy issues have become increasingly important. Social media has become
a common source of information leaks today (Gunawan 2021). Privacy is personal freedom.
Privacy is inherent in every individual and should be respected. In this era of information
technology, data regarding an individual's privacy has become widely available on the
internet (Yel&Nasution 2021).

Thus, users need to limit the type of content they share on social media platforms.
Instagram has recognized the importance of privacy and introduced the Close Friend feature
in 2018, which gives users greater control over their privacy and allows them to choose who
can see the photos and videos they share on Instagram Stories (Pardes 2018). This feature
is an update to the Instagram Stories function, previously only available for sharing with all
account followers. Through the Close Friend feature, users can share information or interact
with their followers privately in a way that is not too open and not visible to followers they do
not consider close. Users can ftrust their close friends with this feature to keep their
information secure as if they were sharing it directly with their peers. As the name suggests,
"close friend" refers to trusted, close individuals. Those listed in this feature are typically
close friends who can be trusted to keep the user's information safe when sharing certain
personal matters.

Instagram also allows users to have multiple accounts simultaneously through the
dual-account feature on their smartphones. This has, of course, led many Instagram users to
have multiple accounts simultaneously. In terms of language, the first account is the account
that was created first, and the second account is the one created after the first. The first
account is usually used as a formality, with its content carefully curated and planned to
present an image that others will perceive in the way the user expects. Therefore, the main
function of the first account is simply as a symbol of self, packaged perfectly to showcase
only the idealized aspects for others to see. The first account typically presents an idealized
self-image, while the second account expresses another side of their identity (Kang & Wei
2020). Since the first account is usually used to show a positive self-image (Dewi & Janitra
2018), it is often visible to the public (Prihantoro 2020). Users who do not want to reveal
personal information or daily activities because their first account is intended to show a
specific image of themselves (Kang & Wei 2020) typically create a second account on social
media. The second account is meant to continue showing another side of the user's identity
to close friends and family (Dewi & Janitra 2018) Most second accounts are private (locked)
and only followed by specific people, such as close friends. Because of their private nature,
users of second accounts feel more confident in posting whatever they want (Permana &
Sutedja2021). Account owners do not need to worry about receiving certain judgments or
misattributions from others because second accounts are only followed by close friends or
trusted individuals (Emeraldien, Aulia, & Khelsea, 2019). Users create second accounts with
specific goals in mind. They sometimes do not want to hold back from expressing something
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on social media due to the positive image they maintain. A second account typically has
limited followers, all trusted by the user. Emotions and thoughts can be communicated more
freely because people are more willing to share their views and feelings with those they
trust. This requires users to be more selective about who they allow to access their content.
Everyone has different reasons for being open, but such openness does not necessarily
equate to secrecy, as it depends on the type of information they wish to communicate
(Nurudin, 2021).

Based on a survey conducted by Hai.Grid.id in 2018 found that 46% of teenagers
had a second account from 300 respondents. Furthermore, 60% of teenagers with an alter
account had two alter accounts. Over half of them claimed their second accounts were
private and did not reveal their true identities. Additionally, a more recent survey conducted
in October 2022 by Jajak Pendapat (Jakpat) reported that the use of second accounts on
social media reached 86.5% of 989 respondents. These two surveys indicate that the
number of second-account users has grown year by year. This is evident from the increasing
percentage of second-account users. This phenomenon reflects a growing need or tendency
to separate social identities in the digital world, whether for privacy, security, or freedom of
expression, especially among social media users, particularly on Instagram.

However, many second-account users still limit the information they want to share by
using the close friend feature on Instagram. Interestingly, many people still use the close
friend feature on their second account, even though it already contains close friends and
people they trust (Zainuri & Hastjaro 2021). The use of close friend features on a second
account is commonly used to share personal information with certain very limited individuals
so that only a few people can access it, and it also allows one to see who has shared certain
information about themselves. Research conducted by Ali Achmad Zainuri and Sri Hastjarjo
in 2021 titled "The Close One" has examined aspects of using the close friend feature on
Instagram and its relationship with Privacy Management on the second account. The results
of this study explain that many Instagram users use the close friend feature on their second
account because they feel uncomfortable and want to maintain the privacy of individuals who
do not have close relationships with them.

Meanwhile, this study explains that many Instagram users use the Close Friend
feature on their second Instagram account to protect their privacy from those not close to
them. This allows them to control the information they share publicly and privately and
manage their secrets. The information shared may include emotional disclosures or new
insights. Therefore, users utilize the Close Friend feature on their second Instagram account
to control the spread of information. The use of the Close Friend feature on a second
Instagram account for controlling the dissemination of information arises because each
individual has a different approach to sharing personal information. This feature protects
users’ privacy by excluding those who may not be able to keep private posts confidential. It
enables them to reveal their true personalities, making them feel safer and more
comfortable.

In this study, Communication Privacy Management Theory was chosen by the
researchers because it provides a theoretical framework for understanding situations where
individuals play a role in examining the disclosure and protection of personal data in a broad
context (Mustika 2018)Communication Privacy Management Theory is one of the theories
that can explain this phenomenon as it discusses the boundaries individuals set when
determining which information can be shared or stored, whether the self-disclosure is
confidential yet beneficial or carries risks. Since the Close Friend feature on a second
account, Instagram is a form of privacy management conducted by an individual on social
media, the theory is particularly relevant. As active social media users, individuals tend to
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have two types of accounts: a primary account used to present a more perfect and
professional self-image and a second account that is more personal and used to express
other sides of their identity. Even though the second account may already contain close
friends or trusted individuals, users still use the Close Friend feature to be more selective in
sharing their personal information. This aligns with the principle of Communication Privacy
Management, which states that individuals have the right to control who can access their
personal information and to set clear boundaries between what is shared openly and what is
kept for a select group.

This results in information being disclosed to others, either freely or selectively, or
sometimes kept confidential. This information may provide new insights or reveal emotions,
but individuals control the spread of such information by using the Close Friend feature on
their second account, Instagram. This fact motivates the emergence of this research. The
researcher is interested in exploring the relationship with communication privacy
management because this theory explains that everyone has rights to their personal
information. Therefore, individuals will carefully choose which personal information they wish
to share more widely through the Close Friend feature on their second Instagram account.
The Close Friend feature on a second Instagram account allows for a perception of an
individual's effort to share their privacy while maintaining and managing it through
communication. Furthermore, this study addresses the application of personal boundaries
and privacy management related to Communication Privacy Management that individuals
practice on Instagram.

METHOD

This research is descriptive and quantitative. Quantitative research methods are
used to test established hypotheses by collecting data using research instruments and
statistical data processing. Quantitative research is considered a research method based on
the philosophy of positivism that studies specific populations or samples.

Research requires a data collection technique in which researchers can use several
data collection tools (especially primary data). This study included two data collection
methods: questionnaires distributed through Google Forms and literature studies. The filling
of this transportation will be an important stage before entering the calculation stage assisted
by the Smart PLS 4.0 program. The data processed from the results of the questionnaire
collection will be weighted in each alternative answer. The data processing of lift results is
used using a Likert scale. (Sugiyono 2011) the Likert scale is used to measure a person's
attitudes, opinions, and perceptions about social phenomena.

In this study, sampling techniques were performed using purposive sampling
methods. In this method, samples are selected with certain considerations that are not
random but are determined by researchers. This approach is taken so that the collected data
conforms to the design of the research implemented (Sekaran 2010)In this study, the
withdrawal of samples using Lameshow's formula was

_ Z'xP(1-P)
dZ
Description:
n: Number of Samples
Z : Z score on 95% confidence = 1.96
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P : Maximum estimate = 0.5
D : Alpha (0.10) or sampling error = 10%

The withdrawal of the sample using the formula from Lameshow is as follows:

_ 1,960° x (0,5)(1—0,5)
01°
_3.8416 (0,25)
- 0,01
n = 96,04
n = 96

Thus, the results of the minimum number of samples required were that in this study
96 respondents would be rounded up by the researcher to 100 respondents. So that the
sample in this study was 100 students of the University of Lampung who used a close friend
feature on their second Instagram account. In determining the number of samples,
Lemeshow's formula quoted (Ilvander 2011)is used because an unknown or unlimited
number of populations requires samples that can represent the population according to
parameters determined by the researcher.

The analysis of the data to be used is certainly descriptive statistics. Quoted from
(Sugiyono, 2017), descriptive statistics is a method typically used to assess data by
attempting to describe or show facts obtained without drawing broad conclusions or
generalizations. Descriptive statistical techniques were chosen because they were useful for
finding relationships between two variables and because samples for this study were
determined and not random; descriptive statistics were the combined techniques chosen to
test the data. Measurement of Model Structure (Outer Model and inner Model), Coefficient of
Determination (R2), and Path Coefficient (B) is a step in the data analysis process used in
this study.

RESULTS & DISCUSSION
Results

This section will describe the data collected for this research and discuss research findings
processed using SmartPLS 4.0.

Characteristics of Respondents

Gender Amount
Male 41
Female 59
Age Amount
22 32
21 25
20 26
19 24
18 13
Faculty Amount
Economic and Business 16
Law 13
Agriculture 12
Teacher Training and Education 11
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Engineering 11
Social and Political Sciences 14
Mathematics and Natural Sciences 11
Medical 12

Table 1. All Respondents
(Source: primary data processed by the researcher, 2023)

Based on the results of the total of respondents, which is 100 people, women
dominate as close friend feature users on the second Instagram account. Various reasons
can cause the number of women using this feature. Differences in emotional expression in
women may make them reluctant to keep their feelings to themselves, so they choose to
express them. This view aligns with (Devito 2011)the fact that women tend to be more open
in expressing emotions and feel a strong urge to talk about their feelings. Similar findings
were also reinforced by research (Nugroho 2003)that showed that women were more likely
to share themselves through social media than men. This happens because women tend to
desire to talk about their lives with others through direct interaction or social media platforms
such as the second Instagram account or close friend feature on Instagram. For women,
sharing and expressing feelings with nearby people is one of the methods to overcome
emotions (Suryaningsih, Karini, & Karyanta 2016).

From the research findings, it can be seen that the majority of respondents are 22
years old, which is the most dominant age group in Instagram usage. Another study
(Petronio 2022)indicates that the more a person gets older, the more they realize how
important privacy is because privacy makes them feel detached from others and provides
complete control over their information. Based on this information, it can be concluded that
22 years of age falls into the category of early adulthood, as described by (Hurlock 1996)the
period in which individuals enter the early stages of adulthood, which usually last between
the ages of 18 and 22. During this stage, there was an increase in the learning process, and
higher education levels were often related to the intensity of internet use. (Hurlock 1999)It
also highlighted that one of the early adult phase's main developmental tasks was building
social relationships within their environment. Social media, including platforms such as
Instagram, provide a way that allows individuals to fulfill the task, as social media allows
individuals to establish social relationships and express themselves. The existence of a
broad range of social media makes it easier for individuals to establish social relationships in
everyday life.

From the research results, students from the Social and Humanities groups are more
active using close friend features on their second account than students from the Science
and Technology. This is based on the differences in characteristics between students of the
Social and Humanities and the Science and Technology. These findings are consistent with
other studies that mentioned that (Wen et al. 2021) students from different study programs
tend to have different characteristics. Students who take a program in Science and
Technology associated with agriculture, science, technology, health, and engineering often
have a more closed nature and may have limitations in social interaction or communication.
Meanwhile, students from study programs outside the Science and Technology group tend to
be more skilled at expressing themselves and communicating with others.

The characteristics of Social and Humanities students who are more open and active
in interacting on social media, especially Instagram, can explain the many uses of close
friend features on second accounts among Social and Humanities students. They feel the
need to have a second account on Instagram and use the close friend feature to maintain a
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positive image in front of their followers while still having a way to reveal their other side to
those closest to them.

Measurement of Model Structure (Outer Model & Inner Model)
Loading Factor

Based on the results of the loading factor below, it was found that the question in
variable X with the highest loading factor was 0.810, which is in statement number 12, which
explains one's concern about the spread of personal information by those closest to him.
Meanwhile, in the Y variable, the highest loading factor is 0.851 in statement number 15,
which explains that one feels safer when uploading Instagram Stories with a close friend
feature on a second account than public Instagram Stories uploads.

By looking at the highest loading factor results in each indicator in both variables, it
can be explained that many users are anxious when others may spread their personal
information. Therefore, they feel safer using the close friend feature on their second account,
Instagram, even though their second account already contains their closest friends. In this
context, communication privacy management deals with individual decisions to share or
withhold certain information with others. When someone takes advantage of the close friend
feature in the second account, Instagram, they are doing communication privacy
management. This is because they have to be selective in choosing who can see more
personal and confidential uploads than regular uploads on their second account without
using the close friend feature. Therefore, users feel that Instagram Stories uploads after
using the close friend feature can better maintain information confidentiality than public
Instagram Stories uploads.
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(Source: primary data processed by the researcher, 2023)

Coefficient Of Determination (R2)

The table below shows that the free variable is 70.5% related to the bound variable.
This is confirmed by an R-square coefficient of 0.705, which indicates a strong degree of

relationship.

Path Coefficients (B)
The table below shows that the study's P-value is 0.000, indicating that each variable

has a significant influence.

Model

R Square

R Square Adjusted

1

0.705

0.702

Table. 2 R Square Results
(Source: primary data processed by the researcher, 2023)

Original
Sample (O)

Sample
Mean (M)

Standard Deviation
(STDEV)

T Statistics P Values
(|JO/STDE V])
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CPM>User 0.839 0.845 0.025 34.168 0.000
Decision

Table. 3 Path Coefficients (B) Results
(Source: primary data processed by the researcher, 2023).

CONCLUSION

This research shows that the relationship between communication privacy
management and the use of the close friend feature on the second Instagram account is
categorized as a strong relationship. This is proven by calculating the correlation value with
an R-square coefficient of 0.705 or 70.5%, indicating a strong relationship level. Apart from
that, the results of the path coefficients test show that the significance value is 0.000,
indicating that the closer the number is to 1 or -1, the stronger the relationship and significant
influence.

This research also reveals that communication privacy management theory is
particularly relevant in how individuals share or hide information from others, creating privacy
boundaries in their communications. The close friend feature on the second account,
Instagram, is a clear example of the application of communication privacy management
principles in social media. This feature allows users to selectively choose who can see
certain content they share, giving them more control over the information they share and to
whom it can be accessed. This is done because users feel worried that their personal
information might be shared by those closest to them, so they feel it would be safer if they
used the close friend feature on their second account, Instagram, even though that account
already contains their closest friends.
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